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What Is It Good For?

Contributes to regional

Builds Social Cohesio Fosters cultural visitor economies
Visiting Friends and tolerance and visitors=jobs=busines
Relatives understanding confidence=communit
vitality




Expenditure Forecasts

A The Tourism Forecasting Committee (March
2012) forecasts that international overnight
visitor expenditure wilalmost equabdomestic
overnight visitor expenditure bg020

DOMESTIC VERSUS INTERNATIONAL
SEXPENDITURE

2009 Projected 2020



International Visitors to The North
Coast (YE Mar 15)
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Domestic Visitors to The North Coast
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International Visitors to The North
Coast (YE Sep 14)*

Share of international visitors to Morth Coast NSW region

ik Individual market YE Mar 14 YE Mar 15 Origin region YE Mar 14 YE Mar 15

United Kingdom 23.6% 22.0% |Europe B60.9% 61.6%
Germany 21% Morth Amearica

Mew Zealand 11.0% QB Asia 9.1% 9.0%

New Fealand & Oceania 10.5%

Canada 5.8% 6.5% |Other Countries 3.9% 4.6%




Domestic Vs International Length of
Stay North Coast (YE Mar 15)

Average Length of Stay (Nights)

International Visitors 10.5

Average Length of Stay (Nights

Domestic Visitors 3.75



Australian Tourism Exchange 201¢

AUSTRALIAN

Yo EXCHANGE




ZKI

Travel distributors,
tourism operators and
destination marketing
organisationsoming
together to discuss
buying and selling
Australian travel and
tourism products and
services

A Business and Industry l:
Networking 7

. . csaa-—
A Developing new busines
from International
markets




Who Attends?

1200 sellers,
500
companies

2000
tourism

industry
leaders

600 buyers, 36
countries




Business to Business Meetings
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CustomisedAppointments
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Networking Events




Tourism IS
THE
marquee
iIndustry for
a week In
the host city

Video Link 1
Video Link 2



https://www.youtube.com/watch?v=dOCa509pmPY
https://www.youtube.com/watch?v=FRponAfbcaA

2 KI0Q

Costeffective way to meet face
to-face with approximately 60Q
Wodze SNEQ OAYUSN
Australian wholesale, online and
retail travel distributors)

Customisedtargeted 15 minute
appointment schedules

Networking opportunities on and
off the trade show floor

Exposure to leading international
and domestic journalists, editors,
broadcasters and digital
Influencers




How Can You
Be Involved?

ACCORHOTELS

Feel Welcome




Attend as a Seller Delegate

Is my tourism product appropriate for ATE?

* Do you have a website?
* Do you have commissionable rates in place?

* Do you have established relationships with Inbound Tour Operators or
international wholesalers?

* |s your product open or if not, do you have a published launch date?

THERE'S NOTHING | | .1'

LIKE AUSTRALIA
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